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THIRD OF SINGLES PRIORITISE HOBBIES OVER LOOKS – AS HIKING AND CAMPING SPIKE IN POPULARITY POST-LOCKDOWN


· Close to one in three (29%) singles believe that someone’s taste in hobbies is more important than how they look
· eharmony internal data reveals profiles listing restriction-friendly pastimes including hiking and camping have seen an increase in messages post-lockdown, however music remains the most ‘attractive interest’
· Close to one in five (18%) admit they would ghost someone if their pastimes didn’t appeal – with women more likely to do so than men (23% vs 13%)

Forget looks, close to a third (29%) of UK singles are placing more importance on shared interests and hobbies this summer.
That’s according to new research and internal data analysis from eharmony which reveals the activities deemed the most attractive by the opposite sex.
Pre- and post-lockdown, music takes the top spot. Men and women who list this on their profile receive more messages online as a result. This is followed by keeping fit and cooking, which place in second and third (see table one).
Government restrictions over the past 18 months have also resulted in people who enjoy outdoor activities being viewed more favourably. An interest in hiking, saw a spike in messages for men post-lockdown (28% pre lockdown to 36% post lockdown) and camping a spike for both sexes (33% pre lockdown to 35% post lockdown) post-lockdown1. 
And, for anybody wondering how many hobbies is too many, the data identified listing between 11-15 as the sweet spot.
Such is the current desire for shared interests, close to one in three (29%) single people say they would feel comfortable ending a date quickly if they didn’t approve of a potential partner’s preferred pastimes.
One in five (19%) would go as far as to ghost a love interest with different tastes - with women more likely to do so than men (23% vs 13%).
A sneaky one in ten (13%) even admit they would lie about their interests to woo a potential match, while over half (52%) of singles would be willing to take up a hobby to impress a date this summer. This rises to three in four (77%) for millennials.
Long walks (15%), travelling (13%) and reading books (9%) topped the list of interests singles would start to help them make the best first impression. 
Rachael Lloyd, relationship expert at eharmony comments: “It’s clear from our own data that singletons are placing more importance on shared interests this summer. The way people choose to spend their free time, and the kind of music they like, reveals a lot about their psychological make up, which naturally helps inform dating decisions.

“In cases of people pretending to share interests - or ghosting someone who’s interests are not aligned with their own - my advice is to think about authenticity. Don’t pretend to be someone you’re not, and don’t dismiss people for flimsy reasons! And, while it’s positive to share interests, real compatibility goes much deeper. Crucially, couples who share core values and personality traits are far more likely to have happy, long-lasting relationships regardless of whether they are both into hiking or not. Remaining open minded will invite more dating possibilities and allow for personal growth.”

Table one – Activities that received the most messages pre and post-lockdown for men and women

	Activity 
	Interest during lockdown (December 2020 - January 2021)
	Interest post lockdown (April 2021)

	1. Music
	65%
	63%

	2. Fitness
	43%
	42%

	3. Cooking
	43%
	38%

	4. Camping
	33%
	35%

	5. Running
	31%
	26%

	6. Dancing
	29%
	27%

	7. Hiking
	29%
	26%

	8. Cycling
	23%
	21%

	9. Reading
	22%
	25%

	10. Watching Movies
	22%
	21%



Table two – Activities that received the most messages pre and post-lockdown for men

	Activity 
	Interest during lockdown (December 2020 - January 2021)
	Interest post lockdown (April 2021)

	1. Music
	69%
	64%

	2. Fitness
	46%
	45%

	3. Cycling
	37%
	39%

	4. Cooking
	36%
	35%

	5. Camping
	36%
	40%

	6. Football
	33%
	32%

	7. Running
	33%
	29%

	8. Hiking
	28%
	36%

	9. Watching movies
	24%
	23%

	10. Tennis
	18%
	18%



Table three – Activities that received the most messages pre and post-lockdown for women

	Activity 
	Interest during lockdown (December 2020 - January 2021)
	Interest post lockdown (April 2021)

	1. Music
	64%
	63%

	2. Cooking
	43%
	39%

	3. Fitness
	43%
	41%

	4. Camping
	32%
	34%

	5. Running
	31%
	26%

	6. Dancing
	31%
	28%

	7. Hiking
	29%
	25%

	8. Reading
	23%
	26%

	9. Watching movies
	22%
	21%

	10. Cycling
	22%
	18%



 
1 Men and Women who listed camping as an interest on their profile both saw an increase in messages pre vs post lockdown. For men this increased by 4% (from 36% to 40%), and for women by 2% (from 32% to 34%). Across the sexes this is a net increase of 2% (33% to 35%).
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About the research
eharmony internal research gathered in April 2021 examined the percent of messages its users received depending on the number of and type of hobbies listed. This was carried out pre (28.12.2020 - 03.01.2021) and post UK lockdown (19.04.2021 - 25.04.2021).

Unless otherwise stated, data is based on research commissioned by Opinium between 4th and 7th June 2021, comprising a nationally representative sample of 2,003 UK adults (18+).
 
About eharmony
eharmony launched in 2000, and now forms part of the ParshipMeet Group the international market leader in matchmaking. Real love remains at the heart of everything we do. In an increasingly fast-paced dating culture, we take a more bespoke and supportive approach to creating relationships. Our unique Compatibility Matching System brings together like-minded singles who share core values and personality traits, which are key indicators of relationship success. We are constantly evolving our matching system, designed by psychologists, which measures each member’s profile across 32 dimensions of compatibility - factoring in traits such as kindness, openness, and communication style. The results speak for themselves – every 14 minutes someone finds love on eharmony. Take our virtual tour at www.eharmony.co.uk 
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